Original citation:
Vendrell-Herreroa, Ferran, Gomes, Emanuel, Mellahi, Kamel and Child, John. (2016) Building
international business bridges in geographically isolated areas : the role of foreign market
focus and outward looking competences in Latin American SMEs. Journal of World Business.
Permanent WRAP URL:
http://wrap.warwick.ac.uk/81431
Copyright and reuse:
The Warwick Research Archive Portal (WRAP) makes this work by researchers of the
University of Warwick available open access under the following conditions. Copyright ©
and all moral rights to the version of the paper presented here belong to the individual
author(s) and/or other copyright owners. To the extent reasonable and practicable the
material made available in WRAP has been checked for eligibility before being made
available.
Copies of full items can be used for personal research or study, educational, or not-for-profit
purposes without prior permission or charge. Provided that the authors, title and full
bibliographic details are credited, a hyperlink and/or URL is given for the original metadata
page and the content is not changed in any way.
Publisher’s statement:
© 2016, Elsevier. Licensed under the Creative Commons Attribution-NonCommercialNoDerivatives 4.0 International http://creativecommons.org/licenses/by-nc-nd/4.0/
A note on versions:
The version presented here may differ from the published version or, version of record, if
you wish to cite this item you are advised to consult the publisher’s version. Please see the
‘permanent WRAP URL’ above for details on accessing the published version and note that
access may require a subscription.
For more information, please contact the WRAP Team at: wrap@warwick.ac.uk

warwick.ac.uk/lib-publications

Building international business bridges in geographically isolated areas:
The role of Foreign Market Focus and Outward Looking Competences in
Latin American SMEs

Ferran Vendrell-Herreroa, Emanuel Gomesab*, Kamel Mellahic and John Childa
a

Birmingham Business School, University of Birmingham, United Kingdom;
b
Nova School of Business and Economic, Universidade Nova, Portugal
c
Warwick Business School, University of Warwick, United Kingdom

Abstract
This paper focuses on the internationalization of SMEs located in geographically isolated
contexts like Latin America. We argue that strategic priorities towards foreign markets, Foreign
Market Focus (FMF), as well as “Outward Looking Competences” (OLC) are important factors
in enhancing productivity, and ultimately achieving a sustainable competitive presence abroad.
FMF and OLC lay the foundation for setting better international business relations with foreign
clients and increase opportunities for learning and attaining economies of scale. Results
demonstrate the significance of FMF as a means of enhancing productivity only in
manufacturing firms. OLC positively moderates the relation between FMF and productivity.
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